

















2008 Vision Awards
2-2-2

The top annual reports judged in special achievement categories were developed by:

Communicators’ Choice: Broward Health

Best Annual Report Cover: SCHOTT AG / 3st kommunikation

Most Creative: Heidelberger Druckmaschinen AG / Hilger & Boie GmbH
Most Engaging: Bertelsmann AG / Kirchhoff Consult AG / Red Cell
Best Report Financials: Vossloh AG

Most Improved: KOMIPO / Communication Dong-gam

Best Letter to Shareholders: HCI Capital / PvF Investor Relations

Best Report Narrative: SES / Carnegie Orr

Best In-House Report: HOCHTIEF

Best Agency Report: Caisse de depot et placement du Quebec / CG3
JUDGING PROCESS

Through several hundred hours of judging, LACP identified winners within peer-level competition classes.
Competition classes were established to create the most level playing field possible between entries. They
were determined according to company size, annual revenue, and other pertinent factors. Scores were
derived according to a proprietary judging system developed by LACP, which assigns point values to
various criteria of an entry. A composite score, based on a 100-point scale, was then determined by
summing the results of all judging criteria.

The entry with the highest total score within its competition class was presented with the Platinum Award.
The entries with the second-, third-, and fourth-highest total scores within their competition class garnered
the Gold, Silver, and Bronze Awards, respectively. In the event of a tie, multiple awards were distributed
per award level. Honors were earned by entries not scoring within the top four award levels of any given
competition class but achieving a minimum score of 90. Top 100 awards were given to the highest-scoring
entries regardless of competition class. Ties are broken by weighting various judging criteria according to
overall importance.

To see the complete list of winners or Lo learn more about the winning annual reports, visit
www.lacp.com/2008vision

LACP’s Print, Video & Web Communications Competition, the 2009 Spotlight Awards, is currently
underway. The Competition's Call for Entries ends September 11, 2009 (September 25 with late fee).

###
ABOUT LACP
League of American Communications Professionals (LACP) was established in 2001 in order to create a forum within
the public relations industry that facilitates discussion of best-in-class practices within the profession while also
recognizing those who demonstrate exemplary communications capabilities. As part of this goal, LACP hosts a free
monthly newsletter distributed via e-mail and quarterly competitions that target various disciplines within the
communications field. Currently, more than 30,000 subscribers receive the monthly newsletter, which shares best
practices: provides tools. tips. and resources to professionals; and hosts various forums to discuss industry trends and
challenges. The quarterly competitions routinely include hundreds of entries from some of the most recognized
organizations throughout the world. Visit LACP on the Worldwide Web at www_lacp.com.



Request Supplemental Materials: www.lacp.com/order
Post-Competition Support: www.lacp.com/support
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